


Mission Statement

The Springfield Business Development Corporation is the economic development subsidiary of the Springfield Area Chamber 
of Commerce and its mission is to provide a continued revenue source for the Chamber’s economic development program, 
assisting business and industry, and attracting new business and industry to the Springfield area.
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President’s Message

Although it goes without saying, 2010 was a challenging economic year. We 
were often reminded of economic indicators that weren’t as positive as we’d like, 
but for the Springfield Business Development Corporation (SBDC), the outlook 
going in was that 2010 would be a repositioning year.  We set out to thoroughly 
evaluate our own economic development program so that as business trends 
improved, our region would be best positioned to take full advantage.  

The first half of the year focused on several endeavors to help us evaluate our 
program.  The first was a Peer Review conducted by two accomplished economic 
developers—Jay Chesshir, president and CEO of the Little Rock Regional Cham-
ber, and Jim Fram, senior vice president of the Tulsa Metro Chamber.  Following 
shortly afterward, a Target Cluster Review was conducted by an independent 
party, Market Street Services, the consultant firm that has learned so much about 
our region over the last two years.  Throughout the summer, Market Street was 
also hard at work on a Strategic Action Plan for supporting economic develop-
ment in our region.   All these analyses are covered in more detail in this annual 
report.

During the second half of the year, we welcomed a significant announcement 
by Expedia, Inc. that they would create 500 quality jobs in our community within 
a year.  The SBDC worked for more than 11 months as the project manager to 
bring this expansion to Springfield and locate the operations center at the former 
airport terminal.  This announcement came right on the heels of a corporate 
headquarters visit to John Deere, another significant global company expanding 
in Springfield.

I am proud of the strength of our program and of the staff team that makes it 
possible.  During 2010 we made several staff changes to ensure we are able to 
grow.  Ryan Mooney assumed the lead in our economic development program 
with his promotion in July, and we added Rob Dixon and Hollie Elliott to our team 
to bolster our business retention and marketing efforts respectively.   

Through careful analysis by independent parties, the hard work of the SBDC 
board and staff team, and with the momentum created by a number of significant 
announcements and job gains to our community, the SBDC is well-positioned 
going into 2011 as the economy continues to recover.  I’m proud to say we’ve 
accomplished the goals we set for ourselves a year ago and I’ve been honored 
to serve in a leadership role in these endeavors.

John Wanamaker
BKD, LLP
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Partnership for Prosperity II Investors

Partnership for Prosperity II 
Success Measures – 2008-2010

In 2008, the SBDC launched its second five-year capital 
campaign aimed at funding an increasingly aggressive 
economic development program.  Along with the program 
of work, a specific set of measurable results were outlined 
focusing on net new job growth, income growth and capital 
investment.  With the third year complete, these measures 
do not demonstrate the anticipated results.  The goals were 
created before the unpredicted economic downturn that befell 
our nation.  Rather than sit idly by and let the recession 
dictate our community’s growth, SBDC staff and volunteer 
leaders have worked hard to deliver results that show a 
commitment to economic development in our region.

While the goal of 9,000 net new jobs in the metro area 
(14,000 in the region) is currently showing a net job loss 
of more than 7,000 jobs (12,000 in the region), the SBDC 
has nonetheless directly aided in the creation of more than 
1,750 new jobs by businesses in our area, with nearly 1,000 
of those announced recently in 2010.  The average wage 
of these jobs is approximately $35,000 annually, which  
exceeds the Greene County average.  In the years to come 
this will help the area’s income level, which unfortunately 
still trails the state and national growth rates, as well as 
those of our peer cities.

In one regard, new capital investment, the progress is much 
more positive:  in three years, the SBDC has directly aided 
in the investment of $220M by companies in our area, just 
$5M short of the overall five-year goal. 

The SBDC will continue to track and report on these items 
in 2011 and 2012 as the five-year campaign finishes, and 
as always the organization remains committed to provide 
direct assistance in the effort to create jobs and investment 
for our region.

Diamond Investors
BancorpSouth
BKD, LLP 
City of Springfield 
CoxHealth 
Great Southern Bank 
Greene County 
Husch Blackwell, LLP 
St. John’s Health System   

Platinum Investors 
BNSF Railway Company 
City Utilities of Springfield 
Commerce Bank 
Concrete Companies of Springfield 
Empire Bank 
Lathrop & Gage, LLP 
Missouri State University 

Gold Investors
Meeks Building Centers 
Metropolitan National Bank 
Regions Bank 
White River Valley Electric Cooperative 

Silver Investors
Banta Foods, Inc., Division of Reinhart FoodService, LLC 
Butler, Rosenbury & Partners, Inc. 
Chase Card Services 
Community Foundation of the Ozarks, Inc. 
Drury University 
Guaranty Bank 
Mathews & Associates, Inc. 
Mattax-Neu-Prater Eye Center 
Ozarks Technical Community College 
Sapp Design Associates Architects, PC 
Sperry Van Ness/Rankin Company 
Springfield Remanufacturing Corp. (SRC) 
Springfield-Branson National Airport 
UMB Bank, NA 
US Bank 
Walton Construction Co., LLC
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American Dehydrated Foods, Inc. 
Arvest Bank
Associated Electric Cooperative, Inc. 
Bank of America 
Bank of Bolivar 
Barker Phillips Jackson, Inc.  
Bryan Properties
Builders’ Association of Missouri
Carlisle Power Transmission Products, Inc. 
Carlson Gardner, Inc. 
Carnahan, Evans, Cantwell & Brown, PC 
Carson-Mitchell, Inc. 
Central Trust & Investment Company 
City of Hollister 
City of Republic 
Connelly Plumbing Company 
Dewitt & Associates, Inc. 
Digital Monitoring Products, Inc.
Don Wessel Honda, Inc. 
Edmonds Dental Prosthetics, Inc. 
Edward Jones - Gregory DeLong 
Emery Sapp & Sons, Inc. 
Empire District
Esterly, Schneider & Associates, AIA 
Evangel University 
Ferrell-Duncan Clinic, Inc. 
Gilmore & Bell 
Greater Springfield Board of Realtors 
Hammons Products Co. 
Home Builders Association  
    of Greater Springfield 
J. Howard Fisk Limousines 
Jared Enterprises 
Jim Hutcheson Realtors 
Kirkpatrick, Phillips & Miller, CPAs, PC 
Kraft Foods, Inc.  
KY3, Inc. 
Larry Snyder & Co. 

Liberty Bank 
Med-Pay, Inc. 
Meyer Communications
Morelock-Ross Builders 
Murney Associates, Realtors 
Nabholz Construction Services 
Nattinger Materials Co./Midwest Block
Nexstar Broadcasting (behalf of KOLR 10
    / KSFX Ozarks Fox) 
OakStar Bank 
O’Bannon Bank 
Ollis & Company 
Ozark Electric Cooperative 
Ozarks Coca-Cola/Dr Pepper Bottling Co. 
Preston & Nacy, CPAs 
R.B. Murray Co. 
Rich Kramer Construction, Inc. 
Roberts, McKenzie, Mangan & Cummings 
RMI

SMC Packaging Group 
Southwest Electric Cooperative 
Springfield Contractors Association 
The Bank of Missouri 
Tillman Redevelopment, LLC 
T-Mobile USA, Inc. 
Trust Company of the Ozarks 
Warren Davis Properties 
Wendy’s of Missouri, Inc.

Investment Levels (annual commitment)  
• Base: $2,500  
• Silver: $5,000 
• Gold: $7,500  
• Platinum: $10,000  
• Diamond: $15,000 and above

Above: In August, the SBDC hosted an investor 
meeting focused on the topic of diversity in 
business and how it impacts not only local  
business, but also our community’s ability to 
attract new jobs and investment.
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Evaluating Our Program

The SBDC’s key priority for 2010 centered on evaluating its current  
economic development program, with the goal of strengthening Spring-
field’s competitiveness and livability for businesses and individuals.   
Action steps included a Peer Review, a comprehensive Strategic Action 
Plan that built upon the 2009 Competitive Assessment, a Target Cluster 
Review to focus on the region’s best opportunities for success, increased 
marketing of Springfield as a destination for job creation and new investment, 
and fostering entrepreneurship.

Peer Review

The SBDC hosted two nationally-recognized economic development 
professionals in June 2010 to evaluate Springfield’s economic devel-
opment program.  Jay Chesshir, president and CEO of the Little Rock  
Regional Chamber, and Jim Fram, senior vice president of the Tulsa Metro  
Chamber, met with volunteer leaders and investors in Springfield following 
a comprehensive documentation review.  Copies of the SBDC’s marketing 
materials, action plan, Partnership for Prosperity II capital campaign  
prospectus, and the results of the Competitive Assessment and online 
resources were sent prior to their arrival.  During the two-day on-site visit, 
the full agenda included group discussions with staff, public sector partners, 
current and former board members, investors, development stakeholders 
and regional leadership.  The face-to-face meetings were designed to 
help Jay and Jim understand how the SBDC works with its partners to 
attract and retain quality businesses and what impact those efforts have 
on the community.

The aim of the Peer Review was to leverage the experience and expertise 
of Jay and Jim in determining which aspects of the economic develop-
ment program have been successful and which need more attention.  
They praised the SBDC’s business attraction efforts and existing regional 
partnership, but they recommended a more formal “business retention 
and expansion” (BRE) program to work with local companies, a more 
cohesive metro Springfield/regional structure, and additional emphasis on 
talent attraction and development.  The recommendations that emerged 
from the Peer Review, reinforced by the Strategic Action Plan, directly led 
to new initiatives established for 2011.
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Evaluating Our Program

Market Street Services

Since 2009, the SBDC has worked with nationally-known consulting firm 
Market Street Services to evaluate and enhance Springfield’s economic 
development strategy.  This highly interactive process involved months of 
research and stakeholder input, resulting in a plan that is truly a product 
of the community, representing the creative thought and vision of local 
residents, businesses, and civic leaders. 

The first phase was a Competitive Assessment conducted in mid-2009 
that compared Springfield to three peer communities. Market Street  
highlighted the areas in which Springfield has competitive strengths – a 
diversified economy, strong population growth and local workforce, higher 
education and engagement of young professionals – while also identifying 
roadblocks that needed to be addressed.  While Springfield’s challenges 
won’t be solved overnight, the assessment sparked a community-wide 
conversation about issues like diversity, the “culture of poverty”, negative 
media coverage and an overly complicated development process.  The 
SBDC and its partners, the Springfield Area Chamber of Commerce, 
City of Springfield, Greene County, and City Utilities, continue to strive to  
improve Springfield’s business environment and its attractiveness.

The second phase was a Target Cluster Review conducted in mid-2010 
aimed at economic development practitioners.  Market Street assessed 
metro Springfield’s existing business attraction/retention industry targets 
and identified industries that might be a good fit in the future.  The review 
recommended a legacy target of manufacturing; leading targets of medical 
research and services, supply chain management, and corporate services; 
and emerging targets of technological and social innovation, as well as 
young professional recruitment.  These target recommendations have 
been incorporated into SBDC’s ongoing sales and marketing efforts.

The third and final phase was a Strategic Action Plan, a culmination of 
all research to date organized into specific action items geared towards 
addressing challenges and capitalizing on opportunities for visionary 
growth.  The plan identified the most current strategies and best practices 
to help Springfield take advantage of business retention and attraction 
opportunities as the global economy begins to recover.  The Strategic 
Action Plan is not intended as a plan for one organization to implement; 
rather, it is meant as a tool to unify the SBDC, Springfield Area Chamber 
of Commerce, public-private partners, and community institutions behind 
a consensus blueprint for economic development going forward.
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Economic Outlook Conference keynote speaker Mac Holladay, Market Street Services, 
outlines the Strategic Action Plan.

Strategic Action 
Plan

At the Seventh Annual Economic Outlook 
Conference on October 28, 2010,  
keynote speaker Mac Holladay, 
founder and CEO of Market 
Street Services, revealed the 
Strategic Action Plan that will help 
guide the Springfield region’s economic 
development strategy in coming years.  

With the economic development land-
scape more competitive than ever, Market 
Street used research and stakeholder  
input from throughout the two-year  
process to develop a holistic, partnership-
based strategy to make sure Springfield 
takes advantage of business retention 
and attraction opportunities.  The plan is 
outlined into four goal areas:  

To develop our talent, Holladay rec-
ommended that Springfield leverage 
its regional K-12 school systems and 
higher education institutions to success-
fully prepare students for the workforce, 
while also attracting and retaining recent 
graduates and young professionals. 
Workforce quality is the number one  
issue in economic development today, so 
Springfield must be prepared to provide 
the skilled workers needed by employers, 
particularly those in our targeted indus-
tries.

To grow our economy, the Springfield 
region must continue to focus on job 
growth, creating a competitive business 

climate and marketing to external pros-
pects.  Market Street has suggested that 
the SBDC formalize a business retention 
and expansion program, and foster the 
development of entrepreneurship, small 
business and innovation-based ventures.

Holladay highlighted the Springfield region’s 
abundance of quality of life assets like 
proximity to natural surroundings, a  
vibrant arts scene and access to quality 
health care, and encouraged Springfield 
to strive to enhance our community to 
make it a “community of choice” to live 
and work.  Market Street recommends 
that the community develop the infra-
structure needed for sustainable growth, 
seek attractive development that meets 
the needs of residents and continue the 
revitalization of downtown Springfield 
and other regional centers.

Redefining how the Springfield region is 
viewed – both internally by its residents 
and externally by business prospects and 
potential job candidates – is critical to the 
community’s economic success.  Market 
Street has recommended that business 

leaders challenge perceptions by  
dispelling myths about Springfield,  
Missouri, and differentiating it from other 
Springfields across the U.S.  Springfield 
needs to continue to address the commu-
nity’s relative lack of diversity, and better 
inform the attitudes and understanding 
about the dynamics of today’s economy.

Mac Holladay concluded his keynote  
presentation with a review of best practices 
from communities that have implemented 
well-funded economic development  
programs. The key is engaging partners 
– making sure the community at-large 
understands that economic develop-
ment is not just recruitment, but retaining  
existing business, workforce development, 
quality of life, advocacy and small busi-
ness development.  The Strategic Action 
Plan may include implementation steps 
for the next few years, but economic  
development will never stop.  The plan is 
meant as a “living” document that will be 
re-assessed and adjusted as needed to 
make sure the Springfield region continues 
to thrive.
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Economic Outlook Conference     

Following Mac Holladay’s presentation, a 
panel of local business and civic leaders 
provided their response to the Strategic 
Action Plan, moderated by Jim Anderson, 
president of the Springfield Area Chamber 
of Commerce. Springfield Mayor Jim 
O’Neal said he was pleased with Market 
Street’s plan and how, in conjunction with 
other action plans across the community, 
it will help us to move forward.  In terms of 
the City’s role, O’Neal said he was proud 
of their efforts to streamline the develop-
ment process and create a more positive 
business climate, a sentiment echoed by 
the other panelists. 

Tim Rosenbury of Butler, Rosenbury 
& Partners and 2010 Chamber board  
chairman, looked at engagement of the 
business community in the economic  
development process as most important.   
He referenced the Chamber’s Community 
Leadership Visit to Springfield itself as a 
prime example of getting business leaders 
into areas and activities with which they 

may not be familiar.  David Ross of More-
lock-Ross Builders and chair-elect of The 
Network for Springfield’s Young Profes-
sionals, said he’s hopeful that Springfield 
will continue to attract and retain young 
professionals by marketing our assets 
and keeping them engaged. He was  
particularly complimentary of the Cham-
ber’s Voice of Business committee for 
getting business leaders more involved 
in civic and governmental activities. 

Ann Marie Baker of UMB Bank and member 
of the statewide advisory committee for 
economic development, emphasized 
that the Chamber, SBDC, municipalities, 
educational institutions, non-profits and 
others all have to collaborate to make 
progress on the goals and objectives set 
forth by Market Street. Dr. Hal Higdon of 
Ozarks Technical Community College 
agreed with the importance of coopera-
tion and added that organizations like the 
P20 Council and others need to make 
sure our workforce is well-educated.  The 

need for additional funding for education, 
from pre-k through to higher education, 
was a reoccurring message in the Stra-
tegic Action Plan and it was echoed by 
panelists including Dr. Higdon.  

The key message from the Economic 
Outlook Conference was to celebrate 
the successes Springfield has achieved 
since the 2009 Competitive Assessment–
such as an awareness of how diversity 
impacts business, a positive change 
in media coverage and development  
processes–and to make sure that  
Springfield is well-positioned to take  
advantage of an economic recovery with 
an emphasis on business retention and 
attraction.  The Springfield community 
now has a set of goals and objectives 
that Market Street recommends for future 
growth; the real work of getting together 
and making progress on them is our next 
step.
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Business Development

The SBDC serves as the lead business 
expansion and attraction entity for Spring-
field and the surrounding 10-county region.  
During 2010, staff continued to manage and 
assist with a number of viable retention, 
expansion and attraction projects, as in-
dicated by the Project Activity Tracker. 
The Activity Tracker, which details year-
to-date economic development prospect 
activity in the Springfield region as well 
as business visits, was launched in early 
2010 and in included in each monthly  
Investor Brief electronic newsletter.

John Deere Corporate Visit

In July 2010, the SBDC led a group of 
Springfield community leaders to Moline, IL, 
to meet with company executives at the 
corporate headquarters of John Deere. 
The purpose of the visit was to thank the 
company for their support of the John 
Deere Reman facility in Springfield, which 
employs 260 people, and to offer support 
as the company continues to grow in 
Springfield.

The visit allowed John Deere executives 
and Springfield community leaders to dis-
cuss the key issues affecting the company’s 
decisions to continue investment in the 
Springfield Reman operation.  Company 
executives emphasized John Deere’s 
commitment to diversity in the workforce, 
ensuring employment of an educated 
workforce and their dedication to sustain-
ability.

John Deere’s values tie in with the efforts 
of the Springfield Area Chamber of Com-
merce and SBDC to communicate the 
connection between a culturally diverse 
community and economic sustainability.  
Throughout the year, both organizations 
have engaged businesses and faith-based 
organizations to address diversity, including 
a “Diversity in Business” investor meeting 
held August 20 with panel speaker Don 
Flatau, general manager of John Deere 
Reman.  

The SBDC, the Chamber and Springfield’s 
community leaders look forward to a long-
term relationship with John Deere Reman 
as a major employer in the community.

Total New Prospects 20
 Existing Companies 11
 New Companies 9
Current Active Projects 11
Business Visits (inside market) 83
Consultant/Business Visits  
 (outside of market) 96
Prospect Site Visits (to region) 2

Announced Projects (7): 
Buckhorn, Inc.
Kraft Foods, Inc.
Expedia, Inc.
Gold Mountain Communications 
Missouri National Guard
St. John’s Orthopedic Hospital
Mother’s Brewing Company

www.springfieldregion.com

Project Activity 
Tracker
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Springfield leaders meeting 
with executives at John Deere’s 
corporate headquarters.



Business Development

Expedia Expansion

One of the most visible results of the 
SBDC’s efforts is the recent expansion 
of online travel company Expedia, Inc. in 
Springfield.  In August 2010, Expedia made 
one of the largest job creation announce-
ments in the state in recent years when it 
made public its intent to create 500 new 
jobs in Springfield and bring $17.5M in 
new payroll.   

With the SBDC’s leadership in leverag-
ing Springfield’s economic development  
assets, Expedia has committed to leasing 
nearly 60,000 sqft of the former terminal 
of the Springfield-Branson National Airport 
and creating 500 new jobs paying above 
Greene County average. 

Expedia is the largest online travel agency 
in the world with locations in 18 countries. 
Currently, Springfield is the second largest 
concentration of employment in the world 
with 8.2% of their total workforce, behind 
only their Bellevue, WA, headquarters. 
When this expansion is complete, Expe-
dia/Hotels.com will rank in the top 20 of 
the Springfield metro’s largest employers. 

Renovations of the nearly 60,000 sqft  
facility began in April and were completed 
in August of this year. In November,  
Expedia hosted a ribbon cutting event to 
celebrate their expansion and invite the 
public to view the new facility, which has  

retained an airport theme as the atmo-
sphere uniquely reflects the company’s 
passion for travel.  Governor Jay Nixon 
was on hand during the event to welcome 
Expedia leadership and applaud their  
investment in Springfield.

The Expedia expansion was the result 
of a collaborative process between the 
company and Springfield’s economic  
development partners--the SBDC, Chamber, 
Greene County, the City of Springfield and 
City Utilities, all of which worked to bring 
these quality jobs to the area.  The state 
of Missouri also awarded Expedia $5.8M 
in Missouri Quality Jobs tax credits, which 
provides benefits to businesses that create 
a predetermined number of jobs, among 
other qualifications. The state’s incentive 
package also included $1.2M in New Jobs 
Training funding.
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Governor Jay Nixon and Scott Weismiller, vice president of Expedia Global Service Delivery, at 
the ribbon cutting for Expedia’s Springfield facility.

The newly renovated interior of the Expedia facility.
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Business Development
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In February 2010, Kraft Foods, Inc.  
announced its plans to create 50 jobs and 
expand production at its Springfield facility, 
including a capital investment of $9M into 
two new manufacturing lines.  The new jobs 
pay above the Greene County average and 
include a comprehensive benefits package.

Kraft Foods has had a presence in the 
Springfield area since 1939. The world’s  
second largest food company currently  
employs more than 950 people at its facility 
off of S. Glenstone Avenue. While the com-
pany has a long history of providing quality  
employment opportunities, their decision to 
add jobs and expand production in Springfield 
shows their commitment to the community. 
The SBDC strives to make sure manufacturers 
like Kraft Foods recognize the Springfield 
area as a good place to locate and do busi-
ness.

Kraft Foods was approved to receive state 
tax credits by the Missouri Department of  
Economic Development through the Enhanced 
Enterprise Zone (EEZ) program, which assists 
in the creation of new jobs and investment.  
The EEZ program, created in 2004, is geared 
for specified geographic areas designated by 
local governments and then certified by the 
Missouri Department of Economic Develop-
ment.

The Missouri Department of Economic  
Development certified a development-ready 
site in Springfield’s Partnership Industrial 
Center West in February 2010. The 51-acre 
site is located in northwest Springfield  
adjacent to Interstate 44 and the Springfield-
Branson National Airport, and was only the  
second such site in Missouri to be designated.

The SBDC facilitated the application to the 
Certified Sites Program, which is a pre-quali-
fication process that provides a standardized 
tool with which both development profes-
sionals and business prospects can review 
prospective sites for compatibility with their  
development needs.

The certification of a site is performed through 
a comprehensive review of many of the  
issues facing businesses and corporations as 
they search for areas to relocate or expand. 
These issues include the availability of utilities, 
site access, environmental concerns, land 
use conformance and potential development 
costs. The program’s purpose is to provide 
consistent standards regarding the availability 
and development potential of commercial and 
industrial development sites.

Partnership Industrial Center West is a 400-
acre master-planned industrial park that offers 
cost-effective, development-ready sites with 
utilities, roads and permits in place. With 
10 existing facilities and nearly 200 acres  
remaining, development sites are available 
for $65,000 per acre and are within the 
boundaries of the Springfield Enhanced  
Enterprise Zone.

Kraft Foods Expansion PIC West Certified Site



Entrepreneurship

An example of successful entrepreneur-
ship in action, Gold Mountain Com-
munications announced in June 2010 
its intention to add 140 jobs, more than 
tripling its employee count from March 
2010.  Founded by former employees 
of the Wyndham Vacation Resorts call 
center, Gold Mountain Communications 
began operations in June 2009 with 
only 15 employees.  The company has 
since invested nearly $1M and leased a 
new office facility to accommodate their  
tremendous growth to meet the demands 
of their travel industry-based clients. 
The SBDC worked with Gold Mountain  
Communications to take advantage of 
state incentive program to facilitate the 
expansion.  The Missouri Department of 
Economic Development approved $376K 
in state tax credits for Gold Mountain 
Communications under the Enhanced 
Enterprise Zone (EEZ) program, which 
offers state tax credits to companies  
creating jobs and making investments 
within the specified zone.  The tax credits 
will be provided over a five-year period 
for the creation of the new jobs and  
expansion investment.  The company is 
an example of entrepreneurship at its 
best, as the chief executive Hank Seevers 
and his team not only bounced back from 
being laid-off, but started a company that 
is now creating new jobs in Springfield.

Based on a need identified in the Com-
petitive Assessment, the SBDC pledged 
in 2010 to build upon Springfield’s 
strength as a favorable community for  
entrepreneurs.  In the assessment, Market 
Street Services stated that it was both 
necessary and vital for local economic 
development efforts to include supporting 
entrepreneurs as they have a deeper  
impact in the Springfield metro area than 
they do in comparison communities at 
the state or national level. Following an 
exploratory focus group meeting early in 
the year, the SBDC established the Inno-
vator & Entrepreneur (I&E) Exchange to 
provide opportunities for entrepreneurs 
to network and share resources.  A wide 
range of entrepreneurs, from local fran-
chisees to start-up business owners and 
seasoned business executives, were 
able to come together at I&E Exchange  
meetings to talk about best practices.   
Business assistance providers were on 
hand to offer an overview of their services, 
and attendees held roundtable discussions 
on what they felt is most needed to foster 
entrepreneurship in Springfield. The 
SBDC will be working with the Small 
Business Technology & Development 
Center and Edward Jones Center for  
Innovation & Entrepreneurship in the  
future to establish regular networking  
opportunities for local entrereneurs.
 

In 2010, the SBDC and Springfield Area 
Chamber of Commerce re-focused its  
efforts with the Springfield Angel Network, 
a non-profit organization created to meet 
the early capital needs of local univer-
sity and private-sector entrepreneurs.   
Working with partner members at Drury 
University and Missouri State University, 
the Springfield Angel Network introduces 
accredited investors to entrepreneurs 
seeking funding. Local investors who 
wish to take an active role in their invest-
ment decisions are able to gain expo-
sure to exciting ideas being generated in 
southwest Missouri, while playing a critical 
role in bringing those ideas to market.  
The private capital supplied by investors 
is an important foundation for entrepre-
neurs creating new products, services 
and jobs in our region.  The Springfield 
Angel Network holds monthly presen-
tations events for its investors and will  
continue to recruit new investors to meet 
the demand of an increasing number of 
entrepreneurs with funding needs.
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Regional Development

For more than ten years, the SBDC and 
Springfield Area Chamber of Commerce 
have been committed to regional eco-
nomic development through the Ozarks 
Regional Economic Partnership (OREP).  
The purpose of OREP has been to pro-
mote sustainable economic development  
opportunities for its partner members, 
made up of 72 cities, counties and 
Chambers of Commerce. As the com-
munities in the 10-county region outside 
Springfield have continued to develop, 
so too has the regional partnership.

In 2010, recommendations set forth by 
the Peer Review and the Strategic Action 
Plan called for a re-evaluation of the  
regional program. In response, the 
OREP Advisory Council visited the Tulsa 
Metro Chamber of Commerce on its 
annual leadership retreat. This full-
day retreat provided the opportunity to  
experience firsthand the best practices in 
other regional organizations. In addition to 
Tulsa, the council also reviewed regional 
models from Little Rock, Kansas City, 
St. Louis and Joplin. The OREP Advisory 

Council considered and ultimately  
approved two recommendations: to 
change the name of the regional partner-
ship to Springfield Regional Economic 
Partnership (SREP) to include the iden-
tifier of Springfield, and to create an 
investment-based “menu of services” to 
encourage communities and counties to 
hold an equitable partnership in growing 
jobs and investment in the region. This 
investment structure reflects values held 
by regional partner members: professional 
staff support, legislative outreach and 
marketing/business attraction efforts.    

At the base investment level, communities 
defined as a city and chamber of com-
merce or counties may be recognized as 
a Regional Partner, which ensures that 
they receive professional support on 
community and economic development 
projects. The benefits includes invitations 
to a variety of networking events, as well 
as benefits from SREP regional marketing 
and legislative outreach activities and  
access to economic development soft-
ware resources.

At the Legislative Partner level, com-
munities or counties receive additional 
benefits that include participation in the 
Salute to Legislators event each January, 
three legislative breakfasts and special 
legislative briefings. In addition, this  
investment level includes recognition as 
an SBDC Partnership for Prosperity II 
Investor and its accompanying commu-
nications.

The top level of investment by communi-
ties and counties is to become a Market-
ing Partner.  This level within the SREP 
ensures a community or county will have 
direct participation in the marketing  
program of the Springfield region,  
including print materials, SREP’s website 
and site selection consultant-focused 
events in other cities, as well as in our 
own region.  Communities and counties 
at this level will also have access to all 
project leads generated by target industry  
marketing and by the Missouri  
Partnership, the statewide economic  
development organization.

The OREP Advisory Council and key  
business leaders travel to Tulsa for their 
annual leadership retreat
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SBDC Board of Directors
Jim Anderson 
Springfield Area Chamber of Commerce

Ann Marie Baker
UMB Bank, NA

Dr. Jim Baker
Missouri State University

Greg Burris
City of Springfield

David Coonrod
Greene County       
   
Ron Hawley      
Regions Bank

Roger Howard
BNSF Railway Company

Joe Johnson
Lathrop & Gage

Andy Lear
BKD, LLP

James Lewis
Kirkpatrick, Phillips & Miller, CPAs, PC

Stephanie Montgomery
Springfield Land, LP

Gary Powell
Husch Blackwell, LLP

Tim Rosenbury
Butler, Rosenbury & Partners, Inc.

Todd Sherman
Kraft Foods, Inc.

John Twitty
City Utilities of Springfield

Executive Committee

President
John Wanamaker
BKD, LLP

Vice President
Tom Babik
Ferrell-Duncan Clinic

Treasurer
Shaun Burke
Guaranty Bank
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